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New product exclusive to Commercial Science!

Producing remarkable cosmetic results, I-lift is unique to Commercial
Science. Designed to lift the skin around the eyes, eliminating fine
lines and wrinkles for periods of up to seven hours, I-lift is already
under huge demand!

The results from the control group have been very encouraging. The
full results are printed below, but, in précis, it is possible to see that all
those who tested the product noted a difference in fine lines and wrinkles
within five minutes and these effects lasted for up to seven hours.

The product is made from natural substances and is applied in gel
form, eliminating the need for needles or other unpleasant procedures.
What’'s more, a little really does go a long way, so the 5ml container
can last for up to 40 applications.

The I-lift
syringe

I-lift is supplied from Commercial Science in syringe form, meaning that
customers can utilise every last drop, and minimise spillage - thereby maximising the
value for money ratio. Additionally, the natural products will not oxidise, therefore
remaining fully effective and there is no need to contaminate the product by putting fingers
into a pot or similar.

In coming months, I-lift will be launched on the open market, so keep F
an eye out for a national publicity campaign. In the mean time, rest -
assured that this product is exclusive to Commercial Science

customers and is therefore available at the very special price of only
£14.95 per 5ml container.

Contact Commercial Science on (01293) 446266 for more information. -

The I-lift website will be publicised closer to the launch date. ‘
Results from the i-lift trial, conducted on a control group of 10 people. '

Size of effect Big Medium Small No effect MQ

Percentage of 20 60 20 00 Before and after
people I-lift at work

Length of 1 hour| 1-2 2-3 3-4 4-5 5-6 6-7 |7+ hours
effect hours hours hours hours hours hours
Percentage (10 10 20 10 20 00 00 30

of people
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Preparing for winter

Colds are an ever-present condition of winter weather. Often
spread by office air-conditioning, the cold virus persists as one of
the most wide-spread and unpleasant aspects of the winter.
However, there are some tips for shortening the length of any cold,
or, better still, helping to prevent them entirely.

Tips on treating colds.

1) Stop all dairy - including chocolate and cheese. Dairy products make mucus
thicker and therefore more difficult to drain.

2) Try to avoid blowing your nose - no matter how annoying it may be. Frequent
nose-blowing often results in forcing mucous into the Eustachian tubes and this can
cause ear-ache and other associated problems.

Tips on preventing colds.

1) Take 1g of Vitamin C with every meal - try Solgar Vitamin C crystals which
you can dissolve in a cold drink.
Code: 3300.
125g pot - £9.95

2) Take Echinacea 10 drops four times per day on an empty stomach. This will
help to boost the immune system.
Code: 7006
50ml - £8.00

3) Take Zinc Picolinate (22mg) per day. This will help to stimulate the thymus
gland to produce white blood cells to guard against infection.
Code: 3725
100 tablets - £7.95

Commercial Science also produce a homeopathic cold kit, priced at £20 for 10 remedies.
This contains the remedies listed below and will speed up the passage of the cold.

Aconite - Ferrum Phos. - Nux Vom. - Allium Cep - Bryonia - Mercury - Pulsatilla
Sulphur - Arsenicum - Nat mur.

New products!

In addition to the I-lift gel, Commercial Science will soon be offering a range of natural
cosmetics to the market. From first aid gel to toothpaste, skin cleanser to sun cream,
the range will cater for every need and desire.

These cosmetics are completely free from preservatives and so will need to be kept
refridgerated!

The cosmetics range will be officially launched along with the full Good Vitality brand
(see page 3) - and further information will be in the next newsletter.




Changing to grow. VIT/_\I_ITY

Commercial Science has been trading since 1982 and has built up a large, loyal,
international customer base. Founded on the principles of innovation, research and
integrity, the company has brought many unique products into the field of alternative
health care.

However, the time has come for Commercial Science to look more closely at the way it
communicates its message of health and how it markets its products. Therefore, there
are a number of changes planned for the next few months.

The first of these changes is to market all Commercial Science products under a new
name.

This name will be: Good Vitality. The name has been chosen after a large amount of
thought and discussion and it communicates clearly and effectively the spirit of the
products. Good Vitality will sell exactly the same products as Commercial Science, and
will have more opportunity to expand the ranges carried. All future newsletters will be
branded from the Good Vitality company, rather than Commercial Science.

The products sold by Good Vitality will also be marketed in a different way to those
hitherto sold by Commercial Science. With the expanding range, there will be a humber
of major product launches happening over the next six months, with national and
perhaps international media coverage taking place. The operation will give Good
Vitality a strong start in the market place.

Customers of Commercial Science can rest assured that Good Vitality will operate to
exactly the same high standards as Commercial Science has always done. The team
behind both companies is exactly the same, and the new approach will liberate
Commercial Science to concentrate more on the research and development of new
products for discerning customers.

You can see the new logo for Good Vitality at the top of this page, and you are invited
to view the website — www.goodvitality.com. The current Commercial Science website
will co-exist with Good Vitality for the moment while the change over process is
completed.

This is a new era for the Commercial Science team and the rebranding will serve to
enhance the service and products on offer to customers both new and old. As well as
the current range of products (including the Beck’s and Clark’s Zappers, ranges of
vitamins, minerals, herbs and unique creams), there will be a range of new products
across a number of hew markets.

Good Vitality will become known as the place to research and purchase alternative
healthcare products from a team who have done the microbiology, the testing and
development to ensure that every product is of the highest quality. To enjoy the best of
health, Good Vitality will be the answer.



Clarks Zappers

In the last issue of the Commercial Science newsletter, we
highlighted the popular Becks Zapper. In addition to the Becks
unit, Commercial Science also sells the Clarks Zapper, which
works in a very different way.

While the Becks Zapper puts a small electrical current through
the blood to purify it, the Clarks Zapper works with resonance to
burst the cells of parasites and micro organisms.

A good analogy for this is the frequency produced by rubbing a finger around the rim of
a wine glass. The glass begins to resonate and, if the volume was sufficient, the glass
would shatter. Alternatively, think of an opera singer hitting the high notes!

The Clarks Zapper electrodes are small tubes, which are held in the hands (as opposed
to being attached to a pulse point). However, Commercial Science customers have been
experimenting with the Clarks Zapper and have found other ways of attaching the electrodes
to treat specific areas of the body.

~ When attached with sticky Biotabs, the Zapper electrodes can be
.~ placed on any part of the body (as in the picture). Alternatively,
‘ toothache can be effectively treated by attaching one Biotab to the
. outside of the check, and other to a spoon which is placed at the base
‘;jof the offending tooth.

| Commercial Science has a range of Clarks Zappers in stock. There are
two voltage options - either 9v or 14v. The more power the Zapper
has, the further it will penetrate the tissue.

. Added to this, there are two frequency options. One unit has a fixed

A frequency of 32kHz while the other has a sweeping frequency. The

- \sweeping frequency is able to target a wider range of micro organisms and
“thus can be shown to be more effective.

The final options come with a timing device, produced in house at Commercial Science.
This timing device controls the Zapping process for you, rather than have you watching
the clock all of the time. Audio signals alert you to the end of the rest period in
between treatments, ensuring that you stay in sequence.

All Commercial Science Clarks Zappers come with a battery failure protection system. If
the batteries are too low to Zap effectively, a warning lamp comes on. This is very
important, since without this, you may think you are being Zapped, but without actually
receiving any treatment!

Customers of Commercial Science have reported long lasting and quickly noticed results
when using the Clarks unit. To get the most out of the Clarks Zapping experience, customers
should use Szyglium Aromatica (Cloves), Artemsia Absinthum (Wormwood) and Juglans
Nigra tincture (Black Walnut).

Prices start at £48 for the basic 9v Clarks Zapper. For further prices, or to discuss which
Zapper would be best for your needs, contact Commercial Science for an informal chat.
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